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Summary: Major Consumer Trends

American Society continues to be influenced by massive forces
coming from technology and personal welfare

More Self-focused and Health-conscious
People are more concerned about themselves but not
in selfish respects; taking care of self means they are
more valuable to others. Aspirations of better health
continue to increase in both private and public settings.

More Connected and Media-Centric
Wireless and broadband growth is driving
ubiquitous connectivity & raising expectations of
always-on, on-demand, and in-the-know.
Increased access to & diversity of media formats
continue to change media consumption
patterns.

More Participatory
The Internet is increasingly democratizing
media and is beginning to blur the line
between consumers and producers.

More Overloaded
People have less time for almost every daily
task.  They look for simplicity, clarity and
flexibility in purchase decisions..

Greener
Economics and world events are pushing
the US toward a more ÒgreenÓ society. The
demographic age shift will accelerate this
and the environment will become an
increasingly important purchase driver.
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In the coming year(s) Americans will beÉ

Demographically Different
The changing structure of the American population
will lead to major social changes. Themes include
immigration, the aging of America and regional
migration.
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                                               More Security-conscious
Driven by increasingly public exposure of crimes against children, post-911 concerns, and Internet-related personal
exposure, security takes on several meanings, including physical security of the home, personal security of family, and
security and privacy of personal data related to Internet usage and financial transactions.
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More Overloaded

Key Takeaways

¥ Consumer interest in mobility is
increasing at an amazing pace !

¥ Demand for connectivity whenever &
wherever is increasing

2008  Opportunities

¥ Products that help manage life

¥ Better applications, not more
applications

Americans lead the world in per capita
consumption of stress-related medication
-- Source: IHRSA

Americans are working 20% longer today
than in 1970, while work-time has declined
in other industrial countries
-- Source: The Wall Street Journal

77% of Americans do not come to work
refreshed on Mondays.
-- Source: National Sleep Foundation 2007 study

55% say they do not have enough time
to do things they want to do
-- Source:  Gallup Poll, Jan 07

58% state that clear, easy to understand
labeling is essential in purchase/use decision
--Source: Yankalovich

11 minutes: Average continuous time an
office worker spends on 1 task
--Source: New York Times, UC Irvine
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Security-conscious

Key Takeaways

¥ Increasing consumer expectations
of service provider responsibility

¥ Growing opportunity for secure
communications and transactions
of every sort

¥ Security is demanded by all your
customers and necessary within
your entire network infrastructure

2008  Opportunities

¥ Home security solutions suite (wireless
& wireline)

¥ Enhanced security for financial
transactions (banking, wireless SMS
confirmations, handset as payment
device, etc.)

¥57% trust that the internet banking is secure

¥ Only 24% consider mobile banking to be secure

¥36% of all consumer complaints to the FTC are related to
identity theft (topping the list for past 7 years)

¥ More than 40% of Internet users are purchasing less online,
due, in part, to the string of reports of misplaced or stolen data
from major financial institutions

¥ CDMA Technology is the most secure of all wireless
technologies

¥ Home security currently an $8B industry

¥ A home with a security system is 3X less likely to be burglarized.

¥ 90% of police believe security systems deter burglary attempts

¥ Identity theft is at an all time high!

Information Security

Home Security
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Summary: Major B2B Trends

American Businesses of all sizes are competing in an increasingly
fast-paced global environment

Outsourcing and Virtualization
Business of all sizes are more frequently
relying on third party vendors to perform key
roles in the organization.  Business partners
are increasingly working together from
remote locations.

Rising Operational Costs
The costs to businesses for energy,
healthcare benefits, regulatory compliance
and web presence are increasing for most
businesses.  Services that can reduce costs
and increase efficiency are in demand.
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In the coming year(s) American Businesses will
need to confront the following challenges:

Globalization and Offshoring
Businesses of all sizes are expanding their
operations outside of the US.  This creates a
need for around the globe/around the clock
communications.
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Need for more Agility &
Responsiveness

Size is not the primary advantage in the marketplace
-- speed is.  Leading companies utilize  technology
to their advantage for greater agility.
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¥ Companies are under pressure to
lower costs and increase efficiency

¥ Travel and manufacturing costs have
risen with increases in energy prices

¥ IT Departments are being challenged
to show positive ROI

Rising Operational Costs

Healthcare Costs
Ð Employer paid premiums have risen 4 times faster than

wages over the past 7 years (nchc.org)

Energy Costs
continue to rise

Regulatory Compliance adds costs and red tape
Ð Gramm-Leach-Bliley, Sarbanes-Oxley and HIPAAÉ

Technology
spending continues
to rise

Key Takeaways

2008 Opportunities

¥ Services that reduce administrative
costs, such as online billing/account
management and managed services

¥ Products that provide productivity
improvements (FMC/Convergence)

¥ Security products to aid with
regulatory compliance

US IT Spending ($B)
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Outsourcing and Virtualization

Outsourcing is indispensable
Ð 57% of SMBs rely on third-party services vs.

increasing headcount

Ð ÒRural shoringÓ - outsourcing jobs to rural America

Workteams are increasingly comprised of people
collaborating across several locations

Ð Technological innovation has allowed consolidation of
physical offices into virtual ones

Key Takeaways

¥ Workers need access to all of their
data and telecom services regardless
of location

¥ Collaboration technologies are
increasingly important

2008 Opportunities

¥ Products/services that enable
workers to be productive regardless
of location

¥ Mobilizing business applications
normally used on desktops

¥ Need to partner with your
communications vendor

Increased deployment of Mobile Applications Facilitate Virtualization

Source: Forrester. Base: 377 North American telecom decision-makers.
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Globalization and Offshoring

Currently, a $50.5B market, projected to grow to
$78.8B by 2009 (Gartner)

Ð 3.3 M US Service industry jobs expected to move
overseas by 2015

Ð Call centers, software development, manufacturing,
mechanical design and engineering analysis

More than just India and China
Ð India - $30B in revenues in 2006; China - $12B
Ð ÒNearshoringÓ Ð Costa Rica, Mexico

Among Large Enterprises, 55% say they have
global operations

Ð 250 to 300 MNCs have R&D centers in China,
including most computer and telecom companies
(Forbes)

But, SMBs are also offshoring Ð expect to
contribute $6.3B to the offshore market by 2009

ÒGlobal reach requires more efficient ways to communicate
internallyÓ  (Frost & Sullivan, 2007)

Key Takeaways

¥ Offshoring requires a more complex
supply chain

¥ Recent news reports of Chinese
manufacturing defects have raised the
need for greater scrutiny/control of
remote locations

¥ Global travel is no longer restricted to
MNC execs

2008 Opportunities

¥ Global travelers need full
accessibility regardless of where
they are

¥ Supply Chain Management
applications can reduce costs and
provide efficiency gains

¥ Security will become increasingly
important as offshoring grows
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Agility/Responsiveness

ÒThe world is changing very fast.  It will no longer
be big beating small.  It will be fast beating slow.Ó

Rupert Murdoch

SMBs need to be agile to compete with larger
companies that have more money, people and
buying power

ÐÒLast year Õs products are last year Õs dollars Ó  Respondent, IBM
Global CEO Study

Key Takeaways

¥ Workers need access to all of their
data and telecom services regardless
of location

¥ Speed and flexibility are required
benefits of new technology

¥ Need for scalable, more real-time
communications to workforce to create
more agility

2008 Opportunities

¥ Proliferation of Broadband, Email
and Messaging further into the
workforce

¥ Products that provide speed &
responsiveness (FMC/Convergence,
SFA, FFA)

¥ Mobilizing business applications
normally used on desktops

¥ Location Based Services

¥ Presence/availability for efficient
communications

Flexibility is a Top Benefit of Technology Innovation and 

Integration
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Source:  IBM Global CEO Study


